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making revisited [Conference presentation]. IAMCR 2019: Communication, Technology and Human 
Dignity: Disputed Rights, Contested Truths, Madrid, Spain. 

2018 
Eichner, S., & Esser, A. (2018, October 31–November 3). Key international markets: Distribution and 

consumption of Danish TV drama series in Germany and the UK [Conference presentation]. ECREA 
2018: Centres and Peripheries: Communication, Research, Translation, Lugano, Switzerland. 

Eichner, S. (2018, August 12–15). Following The Bridge: The multiple flows from Denmark to Asia 
[Conference presentation]. Crossroads 2018: Association for Cultural Studies, Shanghai, China. 

Eichner, S. (2018, June 6–9). Lifeworld relevance and authenticity: How audiences across the world get 
involved in Danish television drama [Conference presentation]. Transnational Television Drama 
Conference, Aarhus University, Aarhus, Denmark. 

Eichner, S. (2018, June 6–9). The popularity of Danish TV drama series on German television [Poster 
presentation]. Transnational Television Drama Conference, Aarhus University, Aarhus, Denmark. 

Eichner, S. (2018, June 20–24). The circulation of discourse between cultural journalism and audiences: 
The case of Danish television series in Germany [Conference presentation]. IAMCR 2018: 
Reimagining Sustainability: Communication and Media Research in a Changing World, University of 
Oregon, Eugene, OR, United States. 

Eichner, S. (2018, September 11). Nordic noir and trends in European television [Workshop 
presentation]. Nordic Noir, Geopolitics, and the North, Aarhus University, Aarhus, Denmark. 

2017 
Eichner, S. (2017, May 25–29). The public presence of Danish film and television: The circulation of 

discourse between cultural journalism and audiences [Conference presentation]. ICA 2017: 
Interventions: Communication Research and Practice, San Diego, CA, United States. 

Eichner, S., Prommer, E., & Kaptan, Y. (2017, May 25–29). Challenges of researching European audience 
history [Conference presentation]. ICA 2017 Preconference: Audiences? The Familiar Unknown of 
Communication Historiography, San Diego, CA, United States. 

Eichner, S., & Heram, Y. (2017, August 17–19). Meaning making in the age of global circulation 
[Conference presentation]. NordMedia 2017: 23rd Nordic Conference on Media and 
Communication Research, Tampere, Finland. 
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2016 
Eichner, S. (2016, November 9–12). Selling location – reaching audiences: The example of Deutschland 

83 [Conference presentation]. ECREA 2016: Mediated (Dis)Continuities: Contesting Pasts, Presences 
and Futures, Prague, Czech Republic. 

Eichner, S. (2016, September 5–7). A mismatch between text and audience? The ”failure” of Deutschland 
83 in domestic television [Conference presentation]. European Screens 2016: Film, TV Drama and 
the Audiovisual Industries in Europe, University of York, York, United Kingdom. 

Eichner, S. (2016, July 27–31). The public presence of Danish drama series in Germany [Conference 
presentation]. IAMCR 2016: Memory, Commemoration and Communication: Looking Back, Looking 
Forward, Leicester, United Kingdom. 

2015 
Eichner, S., & Prommer, E. (2015, November 5–7). Von der Mediennutzung zu Doing Media: 

Multiperspektivität als Theorie- und Forschungskonzept [Conference presentation]. Gemeinsame 
Jahrestagung der Fachgruppen Computervermittelte Kommunikation und Soziologie der 
Medienkommunikation der DGPuK, Universität der Künste, Berlin, Germany. 

Eichner, S. (2015, October 1–2). Scene of crime Germany: Regionalism and audience appeal in Tatort 
[Conference presentation]. Crime Pays, Crime Days Conference, Aalborg, Denmark. 

Eichner, S. (2015, September 30–October 3). Imagined communities und imagined utopia? Dänische 
Fernsehserien und transnationale Rezeptionsstrategien [Conference presentation]. GfM 2015 
Jahrestagung, Universität Bayreuth, Bayreuth, Germany. 

Eichner, S. (2015, August 13–15). Questioning the national in Danish television: Reading strategies and 
national imagery of Danish TV drama series in Germany [Conference presentation]. NordMedia 
2015: Media Presence – Mobile Modernities, University of Copenhagen, Copenhagen, Denmark. 

Eichner, S. (2015, July 12–16). Agency, text, and Doing Media [Conference presentation]. IAMCR 2015: 
Hegemony or Resistance? On the Ambiguous Power of Communication, Montréal, Canada. 

Eichner, S. (2015, July 12–16). Applying meaning to Danish television series: Audience research in 
Germany [Conference presentation]. IAMCR 2015: Hegemony or Resistance? On the Ambiguous 
Power of Communication, Montréal, Canada. 

Eichner, S. (2015, June 18–20). Television series as containers of imagined communities [Conference 
presentation]. NECS 2015: Archives of/for the Future, Lodz, Poland. 

Eichner, S. (2015, June 22–23). Lifeworld proximity and authenticity: The Europeanness in Danish 
television [Conference presentation]. TV in the Age of Transnationalisation and Transmedialisation, 
University of Roehampton, London, United Kingdom. 

Eichner, S. (2015, March 19). Engaging audiences in TV drama: Agency and media engagement 
[Conference presentation]. Engaging Media Conference, Lund University, Lund, Sweden. 
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2014 
Eichner, S. (2014, October 30–31). The crime genre, audience preferences and the German television 

landscape [Conference presentation]. SMiD Conference, Nyborg, Denmark. 

Eichner, S. (2014, September 25–26). Serial culture: Agency and media reception [Workshop 
presentation]. Promoting Television in the Digital Age Research Workshop, Aarhus University, 
Aarhus, Denmark. 

2013 
Eichner, S. (2013, October 24–26). Agency as the new pleasure: Examining points of attachment through 

agency in television [Conference presentation]. Making Television in the 21st Century, Aarhus 
University, Aarhus, Denmark. 

Eichner, S. (2013, July 5–6). Children’s characters in video games: Emotional alignment and emotional 
trigger [Invited conference presentation]. Games, Cognition, and Emotion Conference, Universität 
Hamburg, Hamburg, Germany. 

Eichner, S. (2013, June 17–21). Crossing the border: From game to film and television [Conference 
presentation, not presented]. ICA 2013: Challenging Communication Research, London, United 
Kingdom. 

Eichner, S. (2013, May 2–3). Fernsehen im Kontext: Neue serielle Formate im Spannungsfeld von 
Produktion, Institution und Ästhetik [Conference presentation]. Das ist Fernsehen! Jahrestagung der 
AG Fernsehwissenschaft der Gesellschaft für Medienwissenschaft, Regensburg, Germany. 

2012 (and earlier) 
Eichner, S. (2012, October 24–27). Blockbuster series and serial culture [Conference presentation]. 

ECREA 2012: Social Media – Global Voices, Istanbul, Turkey. 

Eichner, S. (2010, October 12–15). TV series as blockbusters [Conference presentation]. ECREA 2010: 
Transcultural Communication — Intercultural Comparisons, Hamburg, Germany. 

Eichner, S. (2009, June 25–28). Massively played video games: Video games as blockbusters [Conference 
presentation]. NECS 2009: Locating Media, Lund University, Lund, Sweden. 

Eichner, S. (2009, March 19–21). Involvement through agency in video games, TV and film [Conference 
presentation]. Game Cultures: Stand und Perspektiven der Computerspielforschung, Otto-von-
Guericke-Universität Magdeburg, Magdeburg, Germany. 

Eichner, S. (2008, June 11–14). Agency in games and films [Conference presentation, not presented]. 
Society for Cognitive Studies of the Moving Image Conference, University of Wisconsin, Madison, 
WI, United States. 

Eichner, S. (2008, May 22–26). Massively played games: Videogames as blockbusters [Conference 
presentation]. ICA 2008: Communicating for Social Impact, Montréal, Canada. 
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Eichner, S. (2008, February 4–6). Involvement and reception strategies in The Lord of the Rings 
[Conference presentation]. When Media Environments Become Real – International Conference on 
Reality Shift in Media, University of Bern, Bern, Switzerland. 

Eichner, S. (2007, November 29–30). Nur spielen!? [Panel discussion]. Fachtagung zum Thema Wirkung 
virtueller Welten auf Kinder und Jugendliche, Duisburg, Germany. 

Eichner, S. (2007, August 22–24). Spielen macht Spaß! Computerspiele und deren Rezeption im Kontext 
gesellschaftlicher Entwicklungen [Conference presentation]. NRW Forum Kommunale 
Medienzentren Jahrestagung 2007, Hilden, Germany. 

Eichner, S. (2006, March 22–24). Die Sims – sozialverträglich und beziehungsorientiert? [Conference 
presentation]. Clash of Realities: Computerspiele und Soziale Wirklichkeit – Computer Games and 
Social Reality, Cologne, Germany. 

Eichner, S. (2005, October 13–15). Audience reception and reading strategies in The Lord of the Rings 
[Conference presentation]. The Landscapes of Cultural Studies: Alpen-Adria Cultural Studies 
Conference, Klagenfurt, Austria. 

Eichner, S., & Mikos, L. (2005, June 3–4). Involvement durch Action und Narration bei Herr der Ringe 
[Conference presentation]. Unterhaltung – Konzepte, Formen, Wirkungen, Universität Zürich, 
Zürich, Switzerland. 

Eichner, S., & Wedel, M. (2005, May 26–30). Middle-earth as a symbolic universe: Plotting and staging 
cultural fantasies in The Lord of the Rings [Conference presentation]. ICA 2005: Communication — 
Questioning the Dialogue, New York, NY, United States. 

Eichner, S. (2004, December). The Lord of the Rings: Audiences in Germany and concepts of pleasure 
[Workshop presentation]. The International Launch and Reception of The Lord of the Rings III, 
University of Wales Aberystwyth Gregynog, United Kingdom. 

Eichner, S. (2004, March 11–12). Handlungsräume und Spieloptionen [Conference presentation]. 
Computer-Spielwelten: Die Sims als Spiel-Phänomen, Münster, Germany. 

Eichner, S. (2003, November 4–6). Research on interactive entertainment [Conference presentation]. 
DiGRA 2003: Digital Games Research Conference, University of Utrecht, Utrecht, Netherlands. 

Eichner, S. (2003, February 27–28). Welche Spiele spielen Spieler? Zur Klassifikation von Computerspielen 
[Conference presentation]. Computerspiele – GMK-Fachgruppentreffen, Münster, Germany. 

 

Book Reviews (selection) 
Eichner, S. (2019). Review of Konsum zeigen: Die neue Öffentlichkeit von Konsumprodukten auf Flickr, 

Instagram und Tumblr, by S. Bieling. TV Diskurs, 19(3). 

Eichner, S. (2018). Review of Handbuch soziale Medien, edited by J.-H. Schmidt & M. Taddicken. TV 
Diskurs, 18(1). 
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Eichner, S. (2018). Review of Fans von Fernsehserien und ihr Handeln in sozialen Onlinemedien, by M. 
Schneider. TV Diskurs, 18(1). 

Eichner, S. (2017). Review of Presence und Involvement, by M. Hofer. TV Diskurs, 17(4). 

Eichner, S. (2017). Review of Watching nostalgia: An analysis of nostalgic television fiction and its 
reception, by S. Armbruster. TV Diskurs, 17(4). 

Eichner, S. (2017). Review of Games, game design, game studies: An introduction, by G. S. Freyermuth. 
TV Diskurs, 17(1). 

Eichner, S. (2017). Review of Das Fernsehen als Sinnproduzent: Soziologische Fallstudien, by A. Keppler. 
TV Diskurs, 17(1). 

Eichner, S. (2016). Review of Innovationsmanagement für neues Fernsehen: Entwicklung von 
Bewegtbildformaten in Abhängigkeit vom Innovationsgrad, by T. Deuerling. TV Diskurs, 16(4). 

Eichner, S. (2016). Review of Computerspiele und Medienpädagogik: Konzepte und Perspektiven, edited 
by K. Demmler, K. Lutz, & S. Ring. TV Diskurs, 16(1). 

Eichner, S. (2016). Review of Digitales Spielen als Handeln in Geschlechterrollen, by C. Wilhelm. TV 
Diskurs, 16(1). 

Eichner, S. (2015). Review of Das geöffnete Intervall: Medientheorie und Ästhetik des Videospiels, by S. 
Wiemer. TV Diskurs, 15(3). 

Eichner, S. (2015). Review of Digitale Subjekte: Praktiken der Subjektivierung im Medienumbruch der 
Gegenwart, edited by T. Carstensen, C. Schachtner, H. Schelhowe, & R. Beer. TV Diskurs, 15(1). 

Eichner, S. (2014). Review of Game studies: Eine Einführung, by B. Beil. TV Diskurs, 14(4). 

Eichner, S. (2014). Review of Der Publikumserfolg von Computerspielen: Qualität als Erklärung für 
Selektion und Spielerleben, by C. Schumann. TV Diskurs, 14(4). 

Eichner, S. (2014). Review of Gewalt – Medien – Sucht: Computerspiele, by M. Kunczik. TV Diskurs, 14(2). 

Eichner, S. (2013). Review of Film im Zeitalter neuer Medien I: Fernsehen und Video (Mediengeschichte 
des Films, Vol. 7), edited by H. Segeberg. TV Diskurs, 13(3). 

Eichner, S. (2013). Review of Film im Zeitalter neuer Medien II: Digitalität und Kino (Mediengeschichte 
des Films, Vol. 8), edited by H. Segeberg. TV Diskurs, 13(3). 

Eichner, S. (2013). Review of Gemeinschaftliches Computerspielen auf LAN-Partys: Kommunikation, 
Medienaneignung, Gruppendynamiken, by J. Ackermann. TV Diskurs, 13(1). 

Eichner, S. (2012). Review of Narrative versus spielerische Rezeption? Eine Fallstudie zum interaktiven 
Film, by R. Friess. TV Diskurs, 12(2). 

Eichner, S. (2012). Review of Digitale Spiele, edited by S. Ganguin & B. Hoffmann. TV Diskurs, 12(1). 

Eichner, S. (2012). Review of Jugendmedienschutz bei Onlinespielen: Zwischen kultureller Vielfalt und 
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Medien. TV Diskurs, 12(1). 
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Eichner, S. (2012). Review of Game/Play/Society: Contributions to contemporary computer game studies, 
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Diskursanalyse im World Wide Web, by S. Meier. TV Diskurs, 10(2). 
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Diskurs, 8(3). 
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